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Abstract 

Market of relations development work of release market requirements within the 

framework organization to be and various networks mutual proportional in touch 

to be related q . Market rules to the specialization of production take come , 

various property to the forms based household driver of subjects consumers on 

demand based on the economic activity to oneself to the formation of specific 

aspects take It comes . process economy level and free economic activity for 

created to conditions suitable in a way changed goes . Pass structure in the 

economy during the period changes different in production specialties according 

to organ to strengthen the connectedness , national market for goods production 

and services focuses on rationalizing the display . In this, one on the other hand , 

belongs to the state production enterprises state disposal and different through 

privatization property to the forms based household driver subjects development 

of production at the expense of formation in sight if caught , the second on the 

other hand , the policy of localization of production consistent small by keeping 

economic ground for entrepreneurship development will be created . 

Small entrepreneurship concept interpretation all of us interest natural Foreigner 

countries legislation and scientific in literature of the economy this sector mainly 

" small" work issue ”, “ small entrepreneurship ” and “ small business like " 

terms with interpretation will be done . Essentially take than the world all in the 

countries of including Uzbekistan In the Republic his/her organization execution 

goals and activity to show basics almost one different content and importance 

profession But various countries of the economy development level and to 

oneself characteristic condition - conditions come came out in case in them small 

entrepreneurship subjects in determining various is approached . In this mainly 

small entrepreneurship activity assessment indicators or from the criteria is 

used . Uzbekistan Republic of Kazakhstan on May 15 , 2001 reception made " 

Entrepreneurship activity of freedom guarantees about " g i" in article 3 of the 

law " entrepreneurship to the concept of " activity " . as follows definition given : 

" Entrepreneurship". activity ( entrepreneurship ) - entrepreneurship activity 
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subjects by law to the documents suitable to do increased risk as and own 

property responsibility under to get income ( profit ) . directed initiator activity ”1 

Small of entrepreneurship to oneself characteristic characteristics exists to them 

in the market on demand fast accordingly to go , qualitative product work to 

release ability ; relatively short in due time population need for necessary was 

goods and to services was demand to satisfy get initial investment of the volume 

relatively shortage ; fast in the meantime new worker places building verb and 

employment the problem solution to do assistance opportunity ; business 

owner's entrepreneurship activity to do in progress directly participation and 

others input can Economist scientists by announcement made " Man 

development about " report " in small of entrepreneurship economic aspects and 

profitable characteristics as follows It is highlighted 2: 

- small entrepreneurship - of the population many part for his/her work 

applicable front and income source , sufficient qualification and experience non 

- flexible tabular work the day wanted majority labor resources busy doer labor 

of the market the most adaptable Part 1. Women , first there is work looking for 

youth , information and labor experience high to the extent not persons often 

only this from the ground work find It is possible . at the front practice of people 

majority part just for no , maybe their family members for also main income 

source to be small entrepreneurship national of prosperity growth for important 

to the factor from turning evidence gives ; 

- small entrepreneurship population between work management and 

entrepreneurship skills develop , his market to relations adaptation level in 

progress potential effective It is a means . to citizens not only own worker 

strength , maybe own property , including development to take out intended 

property owner to be possibility create , medium class society progressive 

development to provide capable , democracy and social from stability interested 

social of the layer formation for basis creates ; 

- small entrepreneurship the efficiency of the entire economy noticeable to the 

extent increases . He consumption demand to changes from everyone fast 

adaptable , economical of the situation to their vibrations suitable in a way own 

activity specialty fast and relatively uncomplicated change takes ; small 

entrepreneurship of the economy territorial improves the structure . 

 
1“ Entrepreneurship activity of freedom " About guarantees " of Uzbekistan Law of the Republic of Uzbekistan 
. 15.05.2001 . Republic of National legal base ( www.lex.uz ) 
2 G. Saidova and others " Human development about lecture ", Uzbekistan , 2000. 
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Separately person for and small entrepreneurship with to engage in busy division 

and income to get , work and personal his life more holistic to unite , to ability 

and talent expression to do possibility creates Economical point out of sight 

small entrepreneurship goods and of services separate types local at the market 

exchange for offer verb through income finding activity with practitioner my 

layer represents Market to the economy passage during small entrepreneurship 

one or one how many of people economic interests within the scope activity 

through known goods and services work releases of this result dying their own 

maximum needs satisfactions regarding economic are relationships . Simple as 

in other words , small entrepreneurship household of management compact to 

the forms based of the mechanism decision finding it , its lens in a way exists to 

be provides . 

To us It is known that small entrepreneurship enterprises large enterprises for 

limited in the circle orders their performance possible said look now also there 

is But the economy further liberation and globalization processes economic of 

efficiency new period starting gave and small entrepreneurship enterprises of the 

share increasing go , their market in the system place and of importance increase 

provided . As a result small entrepreneurship subjects large enterprises with in 

competition instead strengthening is important strategic to the opponent circle 

started To the data according to the world on a scale created many discoveries 

separately persons by small in enterprises to the surface came Highlight It is 

permissible , XX in the century work to take out current 63 completed large 49 

of the discoveries small entrepreneurship subjects by present Small 

entrepreneurship subjects consumers for necessary was goods and services , in 

particular pharmaceuticals , electronics , light industry and this like in the fields 

many created Yu is in the snow record from those who have been conclusion to 

do maybe a little entrepreneurship not only individual interests benefit to take 

point out of sight , that with together science to the developer big contribution 

is adding . 

Small of entrepreneurship social - economic the essence of it nature in 

understanding one how much approaches to account to take need First , small 

entrepreneurship his/her own organizational - right and wrong in terms of 

separately to the status have Second , then property and property relationships 

nature specified in appearance Thirdly , small in business specialization level 
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and field to the market to work with is determined . These are small reveals the 

socio-economic essence of entrepreneurship . 
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